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The FCC issued a request for comments on proposed broadband consumer disclosure labels in NPRM 22-7. To 
inform the FCC, we conducted a large-scale two-phase user study with over 2500 participants. In phase 1, we 
investigated what information is most useful and understandable to consumers while comparison shopping for 
broadband plans as well as their opinions on the FCC’s proposed labels. In phase 2, we evaluated the impact of 
changes to the proposed labels on consumer comprehension and sentiment. We found that consumers are 
overwhelmingly supportive of the label concept. They are most interested in cost, speed, and reliability and prefer 
labels to be concise, yet contain detailed information. They struggle with calculating total costs and determining 
how performance affects suitability for various uses. While technical terms such as latency, packet loss, and 
network management practices are unfamiliar to consumers, once the terms are explained they express interest in 
having this information provided. The changes we tested improved consumer comprehension and were generally 
well liked. However, we also observed areas for further improvement. Based on our findings, we are proposing a 
summary (shown below) and full version of a fixed broadband label (shown on page 2).

Below: Summary version of the label, designed to be printed on a half sheet of paper (September 15, 2022 update)



Left: Proposed fixed broadband label 
in FCC’s NPRM 22-7

Right: Full version of our proposed 
label, accessed via the QR code or url 
provided on the summary layer 
(September 15, 2022 update)


